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Metoda prieskumu Cielova skupina

O Online dopytovanie CAWI U Reprezentativna vzorka populacie SK
O Termin vyskumu: september - oktober O Podrla pohlavia, veku, vzdelania, regionu a
2025 velkosti miesta bydliska

O Vo vybere bolo zohl'adnené: zlozenie
domacnosti, vlastnictvo VP, pritomnost’
zvierat’a v domacnosti, atd’.

Q Strukturovany dotaznik v dizke 30 minat Velkost k
U Celkom 77 kategérii, cca 700 znaciek SIKOSE Vol y
O Otazka: Prosim vyberte, ktora z nasledujucich
znaciek je podla Vds najdéveryhodnejsia. O Talk Online Panel ‘
U TOP 3 najsilnejsie znacky v prieskume O N =2 000 respondentov t
U Skokan roka alk

ONLINE PANEL
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NAJDOVERYHODNESSIA
Skokan roka a TOP 3 Z0ACHA
y 2025 N

Skokanom roka sa stala znacka Imunoglukan
v kategorii ,, ViZivové doplnky stravy na imunitu*

Zvolilo ju 21 % respondentov €o je o 7 percentualnych
bodov viac ako v minulom roku. TOP 3
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NAJDOUERYHODNEJSIA
ZNACKA

Priklady znaciek, ktoré vyhrali jednoznacne
y 2025 N
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V' Medzi muzmi aj Zenami

~

Cez vsetky vekové
skupiny

Cez vsetky skupiny podla
dosiahnutého vzdelania

Napriec celou

Slovenskou republikou

/

DETSKE OBLECENIE

MASO A UDENINY
BALIKOVE SLUZBY
PREDAJCOVIA ELEKTRA
ALKOHOL

BICYKLE

LUPILU

TAURIS

PACKETA

NAY

TATRATEA

KELLYS
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GDP

Inflation

+8,8 %

Unemployment

Average Nominal wage development

Average Real wage development

Q2 2025 vs Q2 2024

+4,5 %

2018 2019 2020 2021 2022 2023 2024 | 2025

2017

Source: Statistical Office of the Slovak Republic



https://slovak.statistics.sk/

Consumer confidence in the Slovakia slightly grew in September, but remains low
In Q3, the index continued the decline since April, reaching the lowest point in August, but raising by 1,8 points in September

Consumer confidence index (CCl)
Slovakia
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Nominal growth in Q3 2025 is being driven exclusively by price increases since Q4 2024
Nominal growth remains positive, driven by price increases, despite a sharp volume decrease of -3.5%

SK Growth
SK Total Slovakia FOOD/DRUG; Food & Drug categories

mVolume Change ®Price Change @®Nominal Change

2024 MAT-1 MAT OND23 JFM24 AMJ24 JAS24 OND24 JFM25 AMJ25 JAS25

Note: Quarterly change comparison = quarter vs. same quarter of previous year
JFM = January, February, March (Q1); AMJ = April, May, June (Q2); JAS = June, August, September (Q3); OND = October, November, December (Q4)
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SK Top Food & Drug FMCG categories

Top 20 Food & Drug Categories

SK Total Slovakia FOOD/DRUG; Latest 52 Wks - w/e 28/09/25
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Average basket structure

Shelf stable, Non-food + tobacco, Alco beverages, Hard drug, Frozen food and Health & beauty shares are on
decline while mainly Dairy and Non-alco beverages grew

Health &

beauty

Frozen Food 5 6% 8 pet food

o
Hard drug 28%¥ 11% »

34%% . .

Alco beverages
79%% Tt Seeee. Fresh food

. 31,8 % »

Non-alco beverages

8,1%%

.....Shelf stable
172% ¥

Non-food + tobacco
10,8% ¥ .

Dairy

14,3 % %

Source: NIQ, SK HM/SM TSR, MAT-1 (w40/23-w39/24), MAT (w40/24-w39/25)
Market: Billa, Fresh, Kraj, Kaufland, Tesco, Terno, Lidl, COOP cooperators, Delia, Klas, Milk Agro
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' ‘ » Increase/decrease/no change of basket % share compared to MAT-1




Promo sales importance in 2024 grew but
slightly decreased again in Q3

SK promo importance
Food & Drug categories, % value sold on promo
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Share of private labels in Q3 2025 slightly
decreased but remains largely stable

SK Private labels importance
Food & Drug categories, value % share of PL

2018 2019 2020

Zdroj: NIQ RMS; SK Total Slovakia FOOD/DRUG
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